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“We believe that good design is design that is thoughtful, impactful,
and inspirational, and at its core, good design is for everyone.”
–Amanda Dameron, Editor-in-Chief and Executive Vice President, Content

GOOD DESIGN
FOR EVERYONE
Dwell Media has been a champion and purveyor of good design for over 15 years. Our
strength is in identifying and exploring design concepts that are idea-driven, modern, and
sensitive to social and physical surroundings. Our success lies in helping our community
foster their own understanding of design principles and how this can transform lives.
Through a rapidly expanding offering of media platforms, Dwell inspires its community
with smart and thoughtful ideas for modern living.
Dwell Media serves a community of Design Seekers, savvy consumers and professionals
passionate about design and purposeful in their pursuit of it. They put their trust in Dwell
to show them the path.

“The mission of Dwell Media is to illustrate how innovative
design is vital to our culture, and can provide a unique
sense of authenticity, beauty, and fulfillment to our lives.
Design is a philosophy that can be individually interpreted
to better one’s connection to the world.”

The Dwell Media Experience:
serving 3.5 MILLION consumers
and professionals

Lara Deam, Dwell Media Founder

Print

Commerce

Research

Dwell Magazine
Special Interest
Publications
International Editions

Dwell Store
Dwell Editions

Dwell Insights Group
New Affluent Panel

Digital

Events

Real Estate

Dwell.Com
Dwell Mobile
Dwell App
Dwell Digital Editions
Design Source

Dwell on Design LA
Dwell on Design NY
Dwell Home Tours

Dwell Homes
Dwell Prefab

Menagerie Collection Prints
by Mark McGinnis
$265 each / exclusive
Bubble Lamp Criss Cross
Ball Pendant
by George Nelson
$359
Cherner Lounge Chair
and Ottoman
by Benjamin Cherner
$2,348

Made in America
The Dwell Store features furniture, lighting,
and accessories for the modern home and
lifestyle designed and produced by leading
American brands and designers.
Shop our collection at store.dwell.com.

PROVIDING AN
AUTHENTIC VOICE
Amanda Dameron
Editor-in-Chief and Executive Vice President, Content, Dwell Media
New York, NY

Amanda Dameron is the Editor-in-Chief of Dwell and as such, drives content across all of Dwell’s
platforms. She has more than 15 years of design and architecture editing experience and leads
each platform with the unifying belief that through constant exploration we establish where modern design and architecture are today–and where they’re going tomorrow. In 2014, the Huffington
Post called Dameron “one of the most influential voices in the world of modern design.”

FROM OUR CONSUMERS
“Every year at Dwell on Design I get to see so many new
products and items. This is a great showcase. Nice to meet
designers and industry people and hear talks at the show.”
June –Tokyo, Japan

“Ten years of Dwell is really something special. Transformation starts with small daily decisions, and you inspire
us. Many thanks.”
David–Nashville, TN

“I can’t pull myself away from @dwell’sPinterest feed. I
can’t get enough. Excellent design is like sugar to me.”
@saintlyNYC–via Twitter

“I pretty much worship Dwell; I’d call it my design bible. I
keep a stack of past issues, and I never get bored of reading
the same issues over and over. That’s how great it is.”
Zoe–Toronto, ON

“If anyone needs help decorating small spaces, Dwell.com is
the website to visit.”
Charles–via Facebook

“Dwell is becoming the dream book for a new (no matter
what our age) generation. Inspired by what you present to
us each month.”
Amy–Seattle, WA

A COMMUNITY
OF DESIGN SEEKERS
Design Seekers represent a rapidly growing consumer base that is affluent, educated, influential
and passionate about design. Dwell Media delivers these consumers a guide for curating a life
that is personally expressive and design-centric wherever they may be plugging in.

Attributes of the Design Seeker
— Believe great design is a lifestyle essential
— Appreciate authenticity and design innovation
— Affluent, well-educated, enjoy learning about great design
— Express their sensibilities through what they buy
— Engaged in the world around them
— Influence the purchase decisions of others

“Thanks to rising prosperity and advancing technology,
good design is now more accessible than ever. This allows
more people to partake in its pleasures and become
connoisseurs of what was once specialized knowledge.”
-Daniel Pink, A Whole New Mind: Moving from
the Information Age to the Conceptual Age

PROFILE OF A DESIGN SEEKER
Lara Deam
Founder, Dwell Media
Mill Valley, CA
Married, Mother of Twins

How has the notion of “good design” evolved since Dwell’s inception 15 years ago?
“I think 15 years ago good design was more about the look of something--was it innovative, was it
elegant. Today, I think we are using a more human metric. Does it serve a need? Does it improve my
life? Is it good for the environment? Does it reflect my personal style? And, does it look good?”
What design ideas have made the biggest impact on how you live today versus 15 years ago?
“Design and architecture that express words like authenticity, humility, soulfulness, and creativity
are what I find to be most interesting now.”
Where do you see design making the biggest difference in the future?
“I think design has the unique ability to connect people to the experiences they are engaged in.
And if people are more engaged in what they are doing we can have a more purposeful world.”

AUDIENCE
AT A GLANCE
1,049,000 READERS of Dwell magazine show the highest median income and are
the youngest of the competitive set.
Median Age

42.8

Median HHI

$114,023

Employed

80%

Male

39%

Female

61%

Married

51%

Own a Home

71%

Professional/Managerial

57%

Colleg e
a Gr duates

71%

Readers per Copy

3.44

Circulation Highlights
— Guaranteed rate base for 2016 is 325,000
— Average circulation for 6 months ending
June 2015: 336,342 (3.5% above guarantee)
— AAM Member
Circulation Mix
— Paid + Verified Subscribers 87%
— Newsstand 13%
Single Copy $7.99 US
Basic Subscription Rate $28.00 US
Source: June 2015 AAM Statement

Source: 2015 MRI Doublebase

1.5MM UNIQUE MONTHLY
VISITS are connected through Dwell
Digital globally. Our powerful digital reach
inspires, educates and entertains a dynamic
community.

35,000+ CONSUMERS AND
TRADE PROFESSIONALS connect
through a live brand experience via Dwell on
Design and Dwell Home Tours.

Average Age

39

Average Age

48.4

Average HHI

$99,000

Average HHI

$172,000

Employed Full Time

71.2%

Employed Full Time

81%

Trade

36%

Trade

67%

M ale
Female

47%

M ale

42%

53%

Female

58%

M arried/Partnered

69%

Own a Home

68%

Own a Home

72%

Professional/
M anagerial

71%

Have Children

40%

Time Spent on Show Floor (avg)

4.4 hrs.

Do NOT subscribe to Dwell

66%

Do NOT subscribe to Dwell

54%		

Source: Google Analytics June '14 - June '15 , Quantcast,
Dwell.com Audience Survey 2015

Source: Dwell on Design Attendee Study 2015

SNAPSHOT
DWELL DIGITAL
Dwell Digital delivers timely, engaging, high-quality content to a dynamic audience of architects, artisans, in-theknow design experts, and casual modern enthusiasts alike. Visitors return day after day to find constantly
refreshed content, an ever-changing buffet of ideas, and an exciting portal to the most up-to-date people and
projects in the modern world.

DELIVERING SOCIAL INFLUENCERS
Monthly Unique Visits

1,500,000

Monthly Page Views

10,000,000

Twitter Followers

590,000+

Facebook Fans

334,000+

Weekly Newsletter Subscriptions

220,000+

Instagram Followers

221,000+

Pinterest Followers

168,000+

Flipboard Monthly Users

582,000+

Source: Google Analytics, Twitter, Facebook, Instagram, Pinterest, Flipboard
Aug 2015

REACH AN AUDIENCE OF DESIGN-SEEKERS WHOSE DAILY
DECISIONS ARE INFORMED BY GOOD DESIGN.
INFLUENTIAL
I like to stand out from others
I think of myself as a creative person
People often come to me for advice before making a purchase

DESIGN-SEEKERS
Owning good-quality things brings me enjoyment
I am willing to pay more for a product that reflects my style
I tend to buy products with unique and innovative design
I believe that good design enhances my life
I tend to prefer brands that have a clear focus on product design I
enjoy discussing design in all aspects of my life

INNOVATIVE AND TECH-SAVVY
I try to keep up with technological developments
I am usually one of the first to try new products/services
Source: 2015 Dwell.com Audience Study

97%

get design ideas
from Dwell

ADVERTISING
DWELL DIGITAL
DISPLAY ADVERTISING

Premium banner placements tailored to align with relevant Dwell editorial content, increase branding,
and drive traffic to your site.

STANDARD IAB UNITS

SIZE

RATE

Super Leaderboard

970x 90

$20-$35 CPM depending on placement

Leaderboard

728x 90

$20-$35 CPM depending on placement

300x 250

$20-$35 CPM depending on placement

320x50

M
$20 CP

CUSTOM UN ITS

SIZE

RATE

Media Header

300x 600

$30-$35 CPM depending on placement

Pushdown Superheader

970x 90 to 970x 250

$7,500 flat weekly rate for homepage

Parallax Unit

970x 350

$7,500 flat weekly rate for homepage

Tablet / Flipboard

Full-Page

$25,000 monthly rate

Medium Rectangle
M obile

DWELL PREMIUM DIGITAL ADVERTISING OPPORTUNITIES
DISPLAY

MEDIA HEADER

ROS, Geo-Targeting, Channel Targeting
and Channel Landing Page Sponsorships
available (970x90, 300x250, 728x90).

Media headers, powered by Flite, offer a
variety of ad formats and features that
encourage deeper engagement: Facebook
share, video player, slide show, email signup, store locator, and more. Supplied or
custom built.

NATIVE CONTENT SLIDER

Allows your brand to be featured in our
prominent 300x600 space, incorporating
relevant Dwell content that ladders up to PARALLAX
This unit allows for visitor engagement
your brand messaging. This unit also
allows for expanding takeovers and video. without leaving the homepage - rich brand
experience including newsletter sign ups,
slide shows, video and/or brand content.
NATIVE SPONSORED POST
A rotation of custom content in the
WELCOME MAT / INTERSTITIAL
carousel at the top of the page. Can also
feature a slide show of a brand's imagery The Welcome Mat is an opportunity for
brands to reach visitors who enter through
or video. Promoted on Dwell's social
the site via secondary pages. Our rich
media as well.
Interstitial is shown to users as they
navigate between site pages.

HOMEPAGE TAKEOVER

FLIBOARD TABLET / SMARTPHONE

CONTESTS & GIVEAWAYS

High impact pushdown built by Dwell in 2
formats for 100% SOV (970x90 and
300x250 or Native Content Slider and
300x250).

Flipboard’s unique app design, tailored for
mobile and tablet, allows Dwell content to
appear elegantly formatted. Full-page ads
(4 week flight) available.

We will host and promote a custom
sweeps, which allows you to increase
brand and product awareness. Sponsor
will receive names of those who opt in for
third party emails.

VIDEO PLAYER

MOBILE: ROS & INSTREAM

Long form videos featured in Dwell's
Homepage Video Player among other
editorial content for maximum impact and
reach.

Dwell's mobile site is responsive and
optimized to device screen size (320x50
and InStream with image and logo).

CUSTOM DIGITAL ISSUES

The Custom Digital Issues are web-based
compilations of our best editorial, featuring
an exclusive presenting sponsor.
Distributed for free to our 100% opt-in
MOBILE: HYPERSCROLL
inside list of 250,000. They are promoted
Distribute video on Dwell's mobile
CUSTOM VIDEO SERIES
HyperScroll unit, which engages users with via Facebook, Twitter, newsletters, and
Dwell videos integrate the core Dwell
concepts of innovative design and modern animation that advances with scrolling. Tap across Dwell.com.
to play the full video with audio.
living with the mission and messages of
NEWSLETTER SPONSORSHIP
our sponsors. Pre and Post Roll
Sponsor one of three editorially-driven
opportunities are also available.
SOCIAL
promotional email newsletters.
#ModernMonday collaborative Twitter
chats hosted by Dwell, curated Pinterest
PRE / POST ROLL
NEWSLETTER: DWELL FEATURES A
boards and Facebook and Twitter posts
Video placement before or after original
monthly, dedicated platform to further your
also available.
Dwell programming (640x480).
brand content with a newsletter containing
curated Dwell content.

SNAPSHOT
DWELL EVENTS
DWELL ON DESIGN LOS ANGELES

DWELL ON DESIGN NEW YORK

The largest design event in the United States. Dwell
on Design LA integrates an exhibition, design conference, home tours, design week, and professional
education, into a festival of modern design showcasing the people, products and ideas that drive modern
design and architecture today.

Dwell on Design NY deviates from the standard "design
show" format in that it constructs a forum for new ideas
and a fresh point of view. Dwell's audience of industry
experts, thought leaders, and scholars come together
for a high-level discussion that sparks debate and
encourages open dialogue regarding topics that are
rapidly evolving within the world of contract design.

WHAT & WHEN
Trade Day and Exhibition June 24, 2016
Design Seminars & Exhibition June 25-26, 2016
Dwell Design Week June 20 -23, 2016
Home Tours TBD
Green Car Test Drives TBD

WHAT & WHEN
Launch events around the city September 28, 2015
Programming & Installations October 2-4, 2015
Dwell Design Week September 28- October 1, 2015
Home Tours October 3, 2015

WHERE
Los Angeles Convention Center, South Hall

WHERE
Skylight Clarkson Sq, SOHO, New York

WHO
30,000+ Design Savvy Attendees
72% Trade / 28% Consumers
400 Exhibitors
250 Speakers

WHO
8,000 Design Elite
70% Trade / 30% Consumers
70+ Design Installations
60+ Speakers
60,000 sq ft

FEATURING
3 Stages with All Day Programming
Cultural Exhibits \Prefab Structures
Student Exhibits \Designer and Architect Consults\
Continuing Education Units (CEUs)
EXHIBIT SPACE & SPONSORSHIPS
In-line Space - $47/sq ft.
Island Space - $46/sq ft
Dwell Outdoor - $45/sq ft
Sponsorship & Marketing Opportunities - Rates
available upon request
ADVERTISING
Dwell on Design Directory

FEATURING
Main Stage with All Day Programming
Dwell Outdoor
Dwell Cafe
Continuing Education Units (CEUs)
INSTALLATIONS & SPONSORSHIPS
In-line Space - $60/sq ft (10x10) | $63 sq ft (5x10)
Island Booth - $55 sq ft
Dwell Outdoor - $60/sq ft (10x10) | $63/sq ft (5x10)
Sponsorship & Marketing Opportunities - Rates
available upon request
ADVERTISING
Dwell on Design Guide

SNAPSHOT
DWELL PRINT
Engage affluent, well-educated Design Seekers in ten powerful issues and three special
interest publications (SIPs). Dwell’s Audience is young, well educated and successful. In
the competitive set:

Dwell’s audience is the youngest
42.8 median age, 57.1%: between 25-49
Reaches all key decision-makers in home;
continues to have one of the healthiest
mixes of men and women
60.8%: women 39.2%: men
Household income: Dwell’s audience shows
the highest median income
$114,023: Median HHI

Dwell’s audience has the highest concentration
of college and post-graduate education
70.5%: 4-Year Degree or Higher
29.4%: Post-Graduate Degree
The most professional audience, with highest concentration of professional and managerial job roles
79.9%: Percentage of Audience Employed
56.6%: Professional/Managerial Titles
24.2%: Top 8 Job Titles

Source: 2015 GfK MRI Doublebase
*Competitive Set: Sunset, Real Simple, Elle Decor, This Old House, Traditional Home, Veranda, Architectural Digest, House Beautiful

DWELL MAGAZINE 2016 GUARANTEED RATE BASE: 325,000 (FULL RUN ISSUES)
FRACTIONAL/MODERN MARKET
ISSUE DATE

CLOSING
DATE

MATERIALS
DEADLINE

FULL PAGE
ON SALE*

ISSUE DATE

CLOSING
DATE

MATERIALS
DEADLINE

Dec 29, 15

Dec 29, 15

Feb 2, 16

Feb 2, 16

Mar 8, 16
SIP 1

Mar 22, 16

Apr 13
SIP 2

Apr 20

Mar 8, 16
SIP 1

Mar 22, 16

Apr 12, 16

Apr 12, 16

May 17, 16

May 17, 16
Apr 27

Jun 21, 16
Jul 12, 16

SIP 2

May 11

Jun 21, 16
Jul 12, 16

Aug 2, 16

Aug 2, 16

Sept 6, 16

Sept 6, 16

Oct 11, 16
SIP 3

ON SALE*

Nov 1, 16
Nov 22, 16

Oct 11, 16
SIP 3

Nov 1, 16
Nov 22, 16

*On-Sale Dates and subscriber receipt dates can vary depending on location and distribution source. If a product release or sale date is time
sensitive, we suggesting putting the effective date in the body copy of your advertisement.

2016 DWELL PRINT
EDITORIAL CALENDAR
FEBRUARY 2016
Modern Across America
Fractional/Modern Market Ad Close: Oct 16, 2015
Full Page Ad Close: Oct 30, 2015
On Sale Date: Dec 29, 2015

JULY/AUGUST 2016
Smart Tech
Fractional/Modern Market Ad Close: Apr 13, 2016
Full Page Ad Close: Apr 27, 2016
On Sale: Jun 21, 2016

MARCH 2016
Interior Design
Fractional/Modern Market Ad Close: Nov 6, 2015
Full Page Ad Close: Nov 20, 2015
On Sale: Feb 2, 2016

SEPTEMBER 2016
Renovation
Fractional/Modern Market Ad Close: May 17, 2015
Full Page Ad Close: Jun 1, 2016
On Sale: Aug 2, 2016

APRIL 2016
Kitchen / Bath
Fractional/Modern Market Ad Close: Dec 15, 2015
Full Page Ad Close: Jan 12, 2016
On Sale: Mar 8, 2016

OCTOBER 2016
Furniture
Fractional/Modern Market Ad Close: Jun 28, 2016
Full Page Ad Close: Jul 13, 2016
On Sale: Sep 6, 2016

MAY 2016
Dream Homes
Fractional/Modern Market Ad Close: Feb 2, 2016
Full Page Ad Close: Feb 17, 2016
On Sale: Apr 12, 2016

NOVEMBER 2016
Small Spaces
Fractional/Modern Market Ad Close: Aug 2, 2016
Full Page Ad Close: Aug 16, 2016
On Sale: Oct 11, 2016

JUNE 2016
Outdoor
Fractional/Modern Market Ad Close: Mar 9, 2016
Full Page Ad Close: Mar 23, 2016
On Sale: May 17, 2016

DEC/JAN 2016
Prefab
Fractional/Modern Market Ad Close: Sep 14, 2016
Full Page Ad Close: Sep 28, 2016
On Sale: Nov 22, 2016

SPECIAL INTEREST PUBLICATIONS

On Sale Date: Nov 1, 2016
*Editorial content subject to change

2016 DWELL PRINT
ADVERTISING RATES
Published 10 times per year, rate base is 325,00. Circulation includes the print and digital editions of the
magazine. All rates are GROSS except Modern Market (NET).

RUN OF BOOK
Four Color
Size

1x

5x

10x

15x

20x

Spread

75,000

72,000

68,000

65,000

60,000

Full Page

40,000

38,750

35,800

34,500

33,300

1/2 Page

27,800

23,800

22,300

1/3 Page

18,800

26,500
18,200

25,200
17,400

16,700			

16,000

Black & White
Size

1x

5x

10x

15x

20x

Full Page		

30,250

29,000

27,100

25,700

24,300

1/2 Page		

21,000

20,000

18,000

16,800

15,300

1/3 Page		

14,300

13,300

12,200

11,400

10,500

SPECIAL INTEREST PUBLICATIONS
Four Color

Covers

Size

1x

2x

3x

2nd

30% premium		

Full Page

10,500

9,500

8,500

3rd

25% premium

1/2 Page

6,000

5,500

4,500

4th

40% premium

Table of Contents: 15% premium		
Editor’s Note: 15% premium

Black & White
Size

1x

2x

3x

Full Page

8,000

7,000

6,000

1/2 Page

5,000

4,000

3,000

1/3 Vertical

4,000

3,000

2,000

MODERN MARKET
A DWELL PRINT PLATFORM
Modern Market, Dwell Magazine’s product packed print platform, provides an affordable
way to reach and engage design seekers. As one of the most popular sections since August 2001, each page features a customized layout highlighting each product and service.

Modern Market
Dwell Modern Market is
the popular section of
Dwell Magazine consisting
of a vast variety of welldesigned products and
services. Modern Market
offers affordable ad space
with various sizes. Dwell
Modern Market is the
popular section of Dwell
Magazine consisting of a
vast variety of well-designed
products and services.
Modern Market offers
affordable ad space with
various sizes.

RATES
Four Color

Tel. 415-373-5100
dwell.com/modernmarket

Size

1X

5X

10X

M edium Vert.

7,250

6,500

5,650

M edium Horiz.

6,850

6,000

5,150

Small

4,750		

3,700		

2,850

Modern Market

Dwell Modern Market is the popular
section of Dwell Magazine consisting
of a vast variety of well-designed products and services. Modern Market
offers affordable ad space with various
sizes. Dwell Modern Market is the
popular section of Dwell Magazine
consisting of a vast variety of welldesigned products and services.
Modern Market offers affordable
ad space with various sizes.

Dwell Modern Market is
the popular section of
Dwell Magazine consisting
of a vast variety of welldesigned products and
services. Modern Market
offers affordable ad space
with various sizes. Dwell
Modern Market is the
popular section of Dwell
Magazine consisting of a
vast variety of well-designed
products and services.
Modern Market offers
affordable ad space with
various sizes.

Tel. 415-373-5100
dwell.com/modernmarket

Tel. 415-373-5100
dwell.com/modernmarket

Modern Market

Modern Market

Modern Market

Modern Market

Dwell Modern Market is the popular section
of Dwell Magazine consisting of a vast variety
of well-designed products and services.

Dwell Modern Market is the popular section
of Dwell Magazine consisting of a vast variety
of well-designed products and services.

Dwell Modern Market is the popular section
of Dwell Magazine consisting of a vast variety
of well-designed products and services.

dwell.com/modernmarket

dwell.com/modernmarket

dwell.com/modernmarket

MODERN MARKET

MODERN MARKET

SNAPSHOT
DWELL RESEARCH
DWELL INSIGHTS GROUP (DIG)
The Dwell Insights Group (DIG) is an independent market research division of Dwell Media.

The Dwell Insights Group identifies, tracks, and contextualizes emerging trends and shifts in consumer
attitudes and behaviors through ongoing panel-based research. The Dwell Insights Group has conducted
studies for a broad range of companies and industries including automotive, technology, packaged goods,
travel, as well as home appliances and furnishings.
The Inside Dwell Panel, exclusive and pre-screened, serves as the foundation for the majority of the Dwell
Insights Group’s syndicated and proprietary studies. Third-party or proprietary lists can also be used for
custom research projects.
NOT JUST WHAT, BUT WHY

SYNDICATED STUDIES AND REPORTS
— New Face of Affluence: Annual survey focused on the trends, 		
attitudes, and behaviors of “New Affluents”
— Design Matters: Ongoing studies exploring the
expanding role of design, the design-driven 		
consumer
— Brand Value Scorecard Surveys: Category and
brand-specific deep dives
— Spotlight Surveys: Topic-focused studies
— Proview Surveys: Trend or topic-focused studies
conducted among Inside Dwell Panel Design Pros
— Custom Research Services: Brand Tracking Surveys and 		
Copy Testing

PRICING

For pricing, contact Michele Gerus, Director DIG, michele@dwell.com

SALES
CONTACTS
Please email advertising@dwell.com to request a sales contact.

INTEGRATED SALES
Michela O’Connor Abrams
President and CEO
415-373-5101 \ michela@dwell.com
Madison Shoop
VP of Marketing
415-373-5121 \ madison@dwell.com

EVENTS
Tammy Scott
Director Sales & Marketing, Dwell on Design
917-210-1741 \ tscott@dwell.com
Rigo Retana
Sales Manager, Informa Exhibitions U.S.
972-536-6311 \ rigo.retana@Informa.com

EDITORIAL
Lisa Higgins
Managing Editor \ lisa@dwell.com

PRODUCTION
Laura McLaughlin
Production Director
646-681-6338 \ adproduction@dwell.com

NORTHWEST

TEXAS

Meredith Barberich
Brand Director
415-342-8830
mbarberich@dwell.com

Nuala Berrells
Brand Director
214-660-9713
nuala@dwell.com

SOUTHWEST

CENTRAL

Nancy Mors-Ramos
Brand Director
310-384-5656
nramos@dwell.com

Diane MacLean Owen
Brand Director
248-860-4699
dianeowen@dwell.com

WEST
Hondo Lewis
Brand Manager
415-373-5174
hondo@dwell.com

EAST
Joanne Lazar
Brand Director
917-373-8406
jlazar@dwell.com
Jessica Scholti
Digital Brand Director
646-681-6332
jessica@dwell.com
Reed McMillan
GM Dwell Events | Brand Director
646-681-6324
reed@dwell.com

TERMS &
CONDITIONS
The following are general terms and conditions governing advertising published
in DwellTM Magazine, (The “Magazine”) published by Dwell Media, LLC, (The “Publisher”).

The following general terms and conditions (including all additional terms below, “Terms”) govern
all advertising published by Dwell Media, LLC (“Publisher”), including in (1) any magazine, special
interest print publication, and other printed material, including previews and guides (“Magazines”),
(2) any website (“Websites”), or (3) any digital versions of the Magazines or any digital application
(together, “Apps”). No terms or conditions, printed or otherwise, appearing on contracts, orders or copy
instructions which conflict with, vary, or add to these Terms will be binding on Publisher. “Advertiser” as
used in these Terms shall mean any advertiser placing advertising with Publisher, and shall include any
advertising agency utilized by such advertiser. All obligations, warranties, and liabilities of Advertiser
with respect to these Terms shall be joint and several with any such agency.
1. Invoices for advertising are due and payable within twenty (20) days from the invoice date. All
advertising production fees (if any) shall be billed and are immediately due in full within the first month
of the advertising campaign. An agency commission of 15% of gross advertising charges, after earned
advertiser discounts, will be allowed for recognized agencies. Advertiser authorizes Publisher, at its
election, to tender any bill to its agency, and such tender shall constitute due notice to Advertiser of the
bill. Any bill tendered by Publisher shall constitute an account stated unless written objection is received
by Publisher within ten (10) days from receipt. Advertiser agrees to reimburse Publisher for Publisher’s
costs and attorneys’ fees in collecting any unpaid advertising charges. Publisher may, in its discretion,
charge interest on past due balances at a rate of 1.5% per month and may, at its option require cash in
advance with order or change payment terms.
2. Publisher may, in its sole discretion, reject or cancel any advertising or advertising copy, whether or
not such advertising has been acknowledged or previously published, and at any time and for any reason
including, but not limited to, for reasons relating to the content of the advertisement or any technology
associated with the advertisement. Advertising simulating Publisher’s editorial material in appearance
or style or that is not immediately identifiable as advertising is not acceptable. Publisher also may
remove and/or implement blocking technology with respect to published advertisements to which
Publisher’s readers have objected. In the event of such cancellation, removal, blocking, or rejection by
Publisher, advertising already run shall be paid for at the rate that would apply if the entire order had
been published and no short rate will apply.
3. Publisher is not responsible for errors or omissions (including errors in key numbers) in any advertising
materials that are provided to or reviewed by Advertiser prior to publication, nor for changes made
by Advertiser after the closing dates for any Magazine or App. In the event of any Publisher errors or
omissions with respect to any advertising not provided to or reviewed by Advertiser prior to publication,
Publisher’s liability shall be limited to a credit in a prorated amount based on the relative amount
of space attributable to the error, and in no event shall such credit exceed the total amount paid to
Publisher for the advertisement. Publisher shall have no liability unless the Publisher error or omission is
brought to Publisher’s attention within thirty (30) days after the advertisement is first published.
4. In no event will Publisher have any liability arising from force majeure events or errors in key numbers,
nor will Publisher have any liability for any consequential, indirect, incidental, punitive, special or

exemplary damages whatsoever, including without limitation, damages for loss of profits, business
interruption, loss of information and the like.
5. Special advertising production premiums do not earn any discounts or agency commissions. Any
and all negotiated discounts are only applicable to and available during the period in which they are
earned. All agreements for advertising frequency or multi-platform discounts are conditioned on (a)
the agreed number of advertisements being published within the specified period and (b) all invoices
being promptly paid. In the event of Advertiser’s cancellation of any portion of the agreed order, or
failure to have published and paid for the specified number of advertisements, any rate discount will be
retroactively nullified, including for previously published advertisements, and a short rate (the difference
between the rate charged on the contracted frequency and the higher rate based on the reduced
frequency of advertisements actually published and paid for) will apply. Any merchandising program
executed by Publisher in reliance on advertising that is cancelled will be paid for by Advertiser at the fair
market rate for such program. Advertising credits or rebates will only be earned if all advertising is paid
for by the due date. Unused advertising credits will expire six months after the end of the period in which
they were earned.
6. Advertiser agrees that any submitted advertisements may, at Publisher’s option, be republished, reperformed, retransmitted or otherwise reused by Publisher or its agents in any form in whole or in part in
all media now in existence or hereafter developed, whether or not combined with material of others. The
copyright in any advertisement created by Publisher is owned by Publisher and may not be otherwise
used by Advertiser or third parties without Publisher’s prior written consent.
7. Advertiser understands that advertisements or other commercial messages sent on its behalf by
Publisher via electronic mail may be governed by federal, state and local laws, rules and regulations,
including without limitation the Controlling the Assault of Non-Solicited Pornography and Marketing
Act of 2003 and any acts related thereto, and including the interpretations thereof by the FTC or other
governmental authorities (collectively, the “CAN-SPAM Act”) and state “Do Not E-mail” registries.
Advertiser agrees to comply with all such applicable laws, rules and regulations. Without limiting
the generality of the foregoing, Advertiser shall fulfill all obligations of a “Sender” as specified in the
CAN-SPAM Act, unless Publisher agrees in writing to be designated as the “Sender”. In either case,
Advertiser agrees to comply with Publisher’s policies intended to comply with the CAN-SPAM Act.
8. The placement of any advertisement with Publisher constitutes a representation by Advertiser
that it is authorized to publish the entire contents and subject matter thereof. Advertiser represents
and warrants that: (i) Advertiser’s websites, mobile sites, applications, and/or similar services that
are associated with advertising purchased from Publisher shall contain all necessary consumer
disclosures required by applicable federal, state and local laws, rules and regulations, including, but not
limited to, an accurate privacy policy; (ii) Advertiser shall not violate the terms of any such disclosures;
and (iii) any advertising or other material submitted by Advertiser, and any material to which the
advertisement or other material links or refers, complies with all applicable laws and regulations and
does not violate the personal or proprietary rights of, and is not harmful to, any person, corporation or
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other entity. Advertiser agrees to defend, indemnify and hold harmless Publisher, and its employees
and representatives, against any and all liability, loss, damage, and expense of any nature, including
attorneys’ fees (collectively, “Losses”) arising out of any actual or potential claims for libel, invasion of
privacy, copyright or trademark infringement, and any other claims or suits that may arise out of (a) the
copying, printing, publishing, displaying, performing, distributing or transmitting of the advertising; (b)
any violation of the CAN-SPAM Act or other laws relating to Advertiser’s advertisements, including, but
not limited to, commercial messages e-mailed on Advertiser’s behalf by Publisher; (c) the loss, theft, use,
or misuse of any credit/debit card or other payment, financial, or personal information; (d) the products
and/or services promoted, sold, presented and/or contained in Advertiser’s advertisements; and/or (e) a
breach or alleged breach of its covenants, warranties and obligations under these advertising rate card
contract terms and conditions.

2. Invoices are rendered on the first business day of the “on- sale date” month of the relevant issue of the
Magazine.

9. Advertiser agrees not to make any promotional or merchandising reference to Publisher or any of its
properties without the prior written permission of the Publisher in each instance.

4. Orders for inside or outside cover pages are non-cancelable. Options on cover positions must be
exercised at least 30 days prior to the four-color closing date. If an order is not received and accepted
by such date, the cover option automatically lapses. Orders for all inside advertising units are noncancelable fewer than 15 days prior to closing date. Orders for advertiser- or agency-furnished inserts
are non-cancelable as of the first day of the fourth calendar month preceding the month imprinted on
the cover of the issue. Orders for all Publisher-produced inserts are non-cancelable. In the event that
Publisher agrees to cancel an existing order, Advertiser will be responsible for the cost of any work
performed or materials purchased on behalf of Advertiser, including the cost of services, paper and/or
printing.

10. Advertiser may not use any advertising space either directly or indirectly for any business,
organization, enterprise, product, or service other than that for which the advertising space is provided
by Publisher, nor may Advertiser authorize any others to use any advertising space.
11. Publisher may terminate its relationship with Advertiser or its agency for the breach of any of the
terms hereof, including without limitation a breach based on the failure on the part of Advertiser to pay
each bill by its due date. Should Publisher terminate its relationship with Advertiser and/or its agency, a
short rate may apply and all charges incurred, together with short rate charges, shall be immediately due
and payable. Furthermore, in the event Advertiser breaches these terms, Publisher may, in addition to
its other remedies, (a) cancel its recognition of the involved agency, thereby causing the agency to lose
claim to any commission for any further advertising placed with Publisher, and/or (b) refuse to publish
any or all of Advertiser’s advertising.
12. All issues relating to advertising or these Terms will be governed by the laws of the State of California
applicable to contracts to be performed entirely therein. Any action brought by Advertiser against
Publisher relating to advertising or these Terms must be brought in the state or federal courts in San
Francisco County, California. The parties hereby consent to the exclusive jurisdiction of the state or
federal courts in San Francisco, California in connection with actions relating to advertising or these
terms, including, but not limited to, actions to collect amounts due for advertising.
13. Publisher has not made any representations to Advertiser or its agency that are not contained herein.
Failure by Publisher to enforce any of these provisions shall not be considered a waiver of any such
provision or any other provision of these terms.
ADDITIONAL TERMS APPLICABLE TO MAGAZINES
1. Dwell is an audited member of the Audit Bureau of Circulations.

3. Publisher has the right to insert advertising anywhere in the Magazine at its discretion. Any condition
on contracts, orders or copy instructions involving the placement of advertising within an issue of the
Magazine (such as page location, competitive separation or placement facing editorial copy) will be
treated as a positioning request only and cannot be guaranteed. Publisher may accept or reject, in its
sole discretion, orders for advertising containing such restrictions or other requirements. Any such
restrictions or requirements will not be binding on Publisher unless accepted by Publisher in writing.
Publisher’s inability or failure to comply with any such conditions shall not relieve Advertiser of the
obligation to pay for the advertising.

5. An accurate copy of any furnished insert must be submitted to Publisher for review prior to the
printing of the insert. Publisher’s review and/or approval of such copy does not release or relinquish
Advertiser or from its responsibilities under these terms. Publisher is not responsible for errors or
omissions in, or the production quality of, furnished inserts. Advertiser shall be responsible for any
additional charges incurred by Publisher arising out of Advertiser’s failure to deliver furnished inserts
pursuant to Publisher’s specifications. In the event that Publisher is unable to publish a furnished insert
as a result of such failure to comply with Publisher’s specifications, Advertiser shall remain liable for the
space cost of such insert.
ADDITIONAL TERMS APPLICABLE TO WEBSITES AND APPS
1. Performance reports will be issued at the end of an advertising campaign, unless otherwise agreed
by Publisher in writing. Publisher makes no guarantee or representation as to the quantity and/or quality
of visits, impressions, circulation, or other usage of Publisher’s Websites or Apps or of any advertising
placed therein, or as to the use of any particular tracking or information-gathering devices, unless
Publisher expressly agrees otherwise in writing. In addition, all impressions and/or other measurements
of advertisements for Publisher’s Websites and Apps shall be based solely on Publisher’s calculations
for its Websites and Apps. Unless otherwise agreed to in writing by Publisher, Publisher will bill for the
advertising on Publisher’s Websites based on such Websites’ own ad delivery numbers (“DFP numbers.
To the extent Publisher fails to provide Advertiser with the number of impressions guaranteed in writing
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(if applicable), Publisher will provide as a sole remedy an extension of the order beyond the contracted
advertising flight period until the remainder of the guaranteed impressions are delivered.
2. For impression based advertising campaigns, invoices will be issued at the end of each month of
the campaign. For flat rate advertising campaigns, an invoice for 50% of the rate will be issued upon
execution of the insertion order or contract, and 50% will be issued when the campaign goes live.
3. Orders for all advertising units on Publisher’s Websites are non-cancellable fewer than ten (10) days
prior to the start of advertising campaign. If, however, Publisher agrees to cancel an existing order for its
Websites, Advertiser will be responsible for the cost of any work performed or materials purchased on
behalf of Advertiser prior to the cancellation, including the cost of services.
4. In addition to the warranties set forth in the General Terms and Conditions above, Advertiser
represents and warrants that: (i) none of the advertisements or other materials provided to Publisher
for display on its Websites or Apps will cause the download or delivery of any software application,
executable code, any virus or malicious or social engineering (e.g., phishing) code or features; and (ii)
it will not conduct or undertake, or authorize any third party to conduct or undertake, any unlawful or
improper actions in connection with the Websites or Apps, including, but not limited to, generating
automated, fraudulent or otherwise invalid clicks or impressions on Publisher’s Websites or Apps. In
addition to the indemnification obligations of Advertiser set forth in above, Advertiser agrees to defend,
indemnify and hold harmless Publisher and its employees and representatives for Losses (as defin d
above) that may arise from or relate to: (a) the linkage of any advertisement on Publisher’s Websites
or Apps to other material; or (b) a breach or alleged breach of advertiser’s warranties set forth in this
paragraph.
5. PUBLISHER DISCLAIMS ALL WARRANTIES AND/OR GUARANTEES, EXPRESS OR IMPLIED,
INCLUDING, BUT NOT LIMITED TO, WARRANTIES FOR NONINFRINGEMENT, ACCURACY,
AVAILABILITY, UPTIME, MERCHANTABILITY AND/OR FITNESS FOR ANY PARTICULAR PURPOSE
IN CONNECTION WITH THE DISPLAY, PERFORMANCE AND TRANSMISSION OF ADVERTISEMENTS
ON PUBLISHER’S WEBSITES AND APPS. Without limiting the generality of the foregoing, Publisher
disclaims all warranties and guarantees with respect to its Websites and Apps, including, without
limitation, warranties and/or guarantees relating to: (a) the positioning or placement of advertisements
on Publisher’s Websites or Apps, (b) the availability, uptime and delivery of any impressions or
advertisements on any of Publisher’s Websites or Apps; (c) advertising results on the Websites and Apps;
(d) the accuracy of audience data, including, but not limited to, audience demographic data, audience
size/reach data, etc. with respect to the Websites and Apps; and (e) the quantity, quality or frequency
of clicks or click-through rates of advertisements on the Websites and Apps. Advertiser acknowledges
that third parties other than Publisher may generate automated, fraudulent or otherwise invalid/
improper impressions, conversions, inquiries, clicks or other actions on an advertiser’s advertisements
displayed on Publisher’s Websites or Apps. As between Advertiser and Publisher, Advertiser accepts
the risk of any such improper actions. Advertiser’s exclusive remedy for such suspected improper
actions is for Advertiser to request, within thirty (30) days from the end of the calendar month in which

such advertisement is initially displayed on the applicable Website or App, advertising credits on the
applicable Website or App. Any advertising credits are within the sole discretion of Publisher.

Contact info: advertising@dwell.com

